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Radio Habits in Rural Louisiana
A Study of Listening Patterns and Program
Preferences of the Farm Radio Audience
in Selected Areas of Louisiana
Alvin L. Bertrand and Homer L. Hitt
Department of Rural Sociology
Louisiana Agricultural Experiment Station
I. SUMMARY
1. Although the radio listening patterns of Louisiana farm people
^ary some^vhat among the survey areas and between the sexes, they ex-
hibit some nrteresting uniformities. On week-days a greater proportion
ot this audience listens to the radio regularly from 12:00 noon to 12-30
P. M. than at any other time. On Saturdays the most popular listening
time IS from 8:00 to 9:00 p. m. Sunday listening habits are quite different
horn those of all other days in that the audience does not build rapidly
to definite peaks. Instead, there is a gradual increase in the proportion
of persons listening until 8:00 a. m., and then a leveling off with minor
changes until 7:00 p. m. From the latter hour there is a slight increase in
the proportion of farm people listening until 9:00 p.m., after which
time the size of the audience begins to decline.
2. The farm people of Louisiana have definite radio program
preferences. As a whole, their favorite general category of a daytime
program is news. Ranking in second place among their preferences are
musical programs. At night they prefer music and comedy and variety
programs. Despite variations among areas and between sexes, by far
the most popular type of music is "western" and "hillbilly." Keen in-
terest is manifested in market and weather reports, but interest in County
or Home Agents' broadcasts, though substantial, is considerably less
pronounced. ^
3. The rural audience has definite preferences concerning other
aspects of a radio program. From their responses it is evident that thevtavor a lo-mmute program in which two or more persons take part andwhich originates from the farm. Considerable numbers of them whohad tried to take down a recipe or formula had had difficulty in doin^
so, a fact which may possibly indicate a need for more effective methods
of presentation. The statements of informants in French Louisiana leaveno doubt but that they have a preference for programs in French Verv
few farmers own FM-equipped radios but, significantly, a considerable
number expressed the intention to acquire such sets.
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4 Subjects classifiable under the general topic of
homemakmg and
health were mentioned proportionately most often as
desired topics for
future broadcasts. There were, however, many calls for
information
falling under the broad heading of livestock,
poultry, and dairying; farm
practices and management; crops; and home gardening.
II. INTRODUCTION
Over a decade ago it was observed that the
radio was becoming an
important factor in banishing the physical and
cultural isolation of rural
people ^ Since that time technological
improvements and mass produc-
don have made available radios in all price
ranges. Long wave, short
wave, and frequency modulation (FM)
broadcasting have m fact,
reached practical maturity, and even television
is now accessible to some
rural areas.
The Broadcast Measurement Bureau has compiled
statistics (the
latest available) which indicate that 94.2 per cent of
the famdies m the
United States owned at least one radio in 1948.^ The
Bureau s estimate
that 88 7 per cent of the rural-farm families
in the United States and
76 5 per cent of those in Louisiana now own radios is
more important
to this study. In comparison, of the families
questioned in the present
study 90.2 per cent reported that they
owned radios. This apparently
high proportion can probably be accounted
for on the basis of the prox-
imity of the areas surveyed to urban centers.
The above figures indicate that the radio, at present, can
be used
as a communication device which will reach
virtually all of the rural
population. Furthermore, it is well known that radio
communication
lends itself to the dissemination of information
and the influencing of
public opinion.- The importance of the radio during
World War 11 in
combating the enemy and promoting a united effort on
the home front
testifies to its importance in this respect.
Because of the very nature of their work, the
Agricultural Experi-
ment Station and the Agricultural Extension
Service have a unique
educational responsibility to farmers and homemakers.
This obligation
in view of the above facts which point to the
radio as an invaluable
potential aid to rural education, makes it highly
desirable that these
Lencies approach radio with the end in view of
utilizing it in the most
effective manner in their work with agrarian
groups. The above does
not imply that no such studies have been made.
On the contrary, several
excellent surveys have been concerned with the
radio as a means of dis-
. 1 Edmund deS. Brunner, Radio and the Farmer. New
York: The Radio Institute
''/BMt'Qlartfri/.'B^o^dcast Measurement Bureau. New York:
Vol. I, No. 4.
Co., 1946, pp. 849-853.
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seminating agricultural information.* The number of these studies, how-
ever, has been relatively small and their scope limited. Moreover, while
it may be possible to use the findings of the above mentioned reports as
general reference guides, regional and even intra-state differences make
it imperative to have comprehensive information for more limited areas.
The present study is an attempt to answer some of the questions
which have arisen in connection with experiments in the transmission
of agricultural information by radio in Louisiana. Since this is a pioneer-
mg study, it may raise as many questions as it answers. If it does, and
if these additional questions lead to further investigation and research,
a useful purpose will still have been served.
Objectives
The major objectives of this study are fourfold. In the first place.
It was desired to obtain information relative to the times of day or night
(evening) that farmers and rural homemakers^ listen to the radio with
greatest regularity. In this respect, knowledge was sought concerning
differentials in listening patterns in summer and winter, and on week-
days, Saturdays, and Sundays. Such information, of course, can remove
one of the great unknowns in the presentation of radio programs de-
signed for an agricultural audience. Broadcasters who possess this infor-
mation will know approximately what proportion of the given popula-
tion would be listening at any particular time.
The second purpose was to discover which radio program or pro-
grams that farm people like best. Any particular audience makes certain
choices m its program likes and dislikes, and is, thus, selective in its
listening. With a knowledge of what farmers and homemakers appreci-
ate and prefer, the farm broadcaster will be better able to attract and to
hold his audience.
Next, it was proposed to find out what other aspects of radio pro-
grams appeal to the rural audience. In this connection it was felt that
reliable information regarding the prevailing preferences with respect
to length of the program, the method of presenting it, etc., would pro-
vide valuable information to the broadcaster.
The fourth and final purpose of the study was to determine what
subjects farmers and homemakers are most interested in hearing dis-
cussed by county agricultural agents and/or home demonstration agents.
With information of this type available, it will be possible for extension
workers and other agricultural specialists to prepare broadcasts dealing
with Items of major interest to farm groups and to plan programs that
will render the greatest service to the community.
r
summary of recent Agricultural Extension radio surveys, see: Gladys(-allup Radio as a Source of Agricultural and Homemakins: Information, U. S Aeri-
ingtonf Jun^Tg^^^
^' ^^P^^^mtnt of Agriculture, Wash-
5 A farm wife or an adult woman of a farm household.
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Methodology
A number of factors contributed to the final decision concerning
the procedures to be followed in this study. In the first place, the wish
of the Agricultural Extension Service to employ this study as a means
of checking and evaluating the results of their past endeavors in radio
broadcasting, limited the farm areas to be enumerated to sections within
range of certain low-power local stations which had been used. Further-
more, it was deemed feasible to sample to some extent every major type-
of-farming and cultural area within the state. To satisfy these require-
ments, it was decided to survey areas within a 35-mile radius of certain
strategically located (with respect to type-of-farming and culture areas)
cities. Four such circular areas were selected, one centering in each of
the following cities: Baton Rouge, Ruston, Alexandria, and Crowley.
See Figure 1.
Next, the problem of obtaining the desired information on radio
listening from farm women as well as from men, and from Negroes as
DEPT. RURAL SOCIOLOGY, LA, A E.S.
3
Figure 1.—Map of Louisiana Showing the Location of the Four Farm Survey
Areas, 1948.
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well as from whites, from the several tenure groups, and for farms ofvarious sizes had to be reckoned with. The aim here was primarily toobtain a representative sample rather than to assemble sufficient infor-mation for a detailed comparative analysis of the multifarious com-ponent elements. Furthermore, the survey had to be accomplished with
limited fimds. In view of these considerations and realities, it was de-cided to have a controlled sample within each area. Accordins^ly each
area was divided into quarters, and these quarters were subdivided into
blocks three miles square. The blocks within each quarter were thennumbered consecutively. Tippett's random sampling numbers were used
o select certain blocks (six in each quarter) for complete enumeration.*
It Avas telt that the sample thus obtained would be satisfactory for the
purposes of this study. As can be seen in Table I, a total of 1,268 sched-u es was obtained. Of these, 976 were taken among whites (including
450 men and 526 women)
, and 292 were taken among Negroes (includ
ing 145 men and 147 women)
. It may be noted that while 1,268 sched-
ules were completed, only 1,069 homes were represented. This discrep-
ancy IS accounted for by the fact that the farmer and his wife were both
interviewed whenever possible.
The information recorded on the schedules was sorted and tabu-
ated in the conventional manner. The analysis is simple and straight-
forward, with comparisons by sex and area emphasized. Because it has
been found that tabular data when converted into graphs and charts
tell a story more quickly and more effectively, and because such illustra-
tions facilitate the presentation of facts for comparative purposes, most
oi the hndmgs are presented in graphic form.
III. TYPICAL RADIO LISTENING PATTERNS
Radio station operators and radio advertisers have Ion? been awarethat there are certain peak listening periods each day. This^'s evMencedbv the fact that certain "spots" sell at premium prices and are mt'chsought after by radio performers as well as sponsors. The farm mdioaudience also is characterized by listening habits that favor speci^c dm sand programs. Dunng certain periods of every day, farm people fin^imore convenient and more desirable to listen to the radfo. It follow
herefore, that the farm broadcaster will be able to do a more effectrve)ob with such information at his disposal. Provided optional opportu-
nities are available, he will be in a better position to accompHsh hispurposes even though he is obliged to depend upon time donated bythe radio stations to "public service." ^
is .Zctl'ZtV'
P'''^"^
T"'" ^ "typical radio day-, stri tly speaking a fictional representation. Each day, each week andeaci™! have individual variations such as weather conditions, specS
Press. ^l"2^'













































































































































































































































































































































































































































































































events and competing attractions which modify listening patterns How-ever, the slight variations in program schedules which occur from dr^eto time as a result of changes to davlight saving time or the su^eri^!




''''' '° concludf that va d anfi le nclusions can be drawn from the responses of the hundredsof farm people interviewed concerning the time of day or eveninrtheyregularly listen to their radios.
g tn
The information pertaining to the above facts is presented bv indi-vidual areas^ This will make it possible for persons from the varTousec ions of the state not only to appraise their local situation in regardto radio listening patterns, but also to compare it with that of the farmpopulation in other parts of the state. The data for men and
fng habS'
"P'"'''' "S"''^^^"' '^'ff^^^"-^ - theirTsTen
Each rural-farm man or woman interviewed whose home wasequipped with a radio was asked to report the times at which hrorlhe
SunZ Th? "^"'"'^ '"""^ '^^ Saturday, and
fnH^
^' '"'^^P°"^e« ^ere recorded by quarter-hour periods (to co-
were*comnited"'T"'
"'"'"''''''^ ^"'^ S^^P^-l- Percentagesre computed only on the basis of the total number of farmers or farmwives owning radio sets in each area, and comparisons and a„a^^ «were made accordingly. On the charts each quarter-hour period "s connected to the one following it by a continuous line to form a listening
Week-day Listening Habits
The fact is well known that the farmer and his wife are busy neooleConsequently, the time when they can and do listen to fh.
^
rather limited. Just how limited i^^ is may be seel 1^^° ^ 2 and 3
Swee
"'''"^'^ •^"^'^"'"^ P^"^™^ determined from inte :viewee responses to questions regarding regular listening habk?
The Week-day Listening Patterns of Farmers. Taken as a whol.greater proportions of farmers listen to the radio from 12-nn
'
1:00 P.M. and from 7:00 to 9:00 p.m. than at anyX times '°come as a surprise to some persons that the perioVflom 6 Oo ^ ™Oo'
Su"h Tt^'^'T''' P""' ^^'^ ^""""S f^'™^^' listening ierencesc IS the case, however, and despite some variations amonp-areas studied, the above patterns are clearly evidenfLeverf instance'The program, scheduled between 6:00 and 7:00 p m and Q 00 ^
0:00 P. M. reach approximately one-third of the aduh male farm audience. The programs during these listening periods attract 7^^^ ,
the same proportions of listeners and Je tfeTt four^ Xc^"^farmers' preferences. "^^ P^^'''^ ='"io"g
The farmers' listening curve also definitely show. ,«hat ,
are less apt to be listening^to the radio. AmoS'th^pT^gram^ ir lifelj
WEEK-DAY FARMER RADIO AUDIENCE BY QUARTER-HOUR
PERIODS. LOUISIANA. SUMMER, 1948
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Figure 2.-Proportions of Farmers Interviewed who Reported
Listening Regularly to
Their Radios at Specified Times on Week-days, Four
Farm Survey Areas, Louisiana, 1948.
to be heard are those broadcast during the
periods from 8:00 a m. to
12:00 noon, from 1:00 to 6:00 p.m., and from 10:00
p.m. to 12:00 mid-
night.
Several area differences in the week-day listening
curves of farmers
may be observed in Figure 2. Greater percentages of the
Ruston area
^oup listen to their radios in the very early mornmg (from 5:00 to
5:45
A M ) and during the noon hour (from 12:00 to 12:45 p. m.) than
of the
other groups. Proportionately more farmers of the
Alexandria area, m
contrast, seem to devote time to radio listening
during the mornmg
afternoon, and evening hours. In the Baton Rouge area
only one period
stands out in comparison with the other areas-the
period from 4:15 to
4-45 p M. This peak listening period is probably
accounted for by the
fact that the part-time farmers working in local
industries change shifts
about this time.
The Week-day Listening Patterns of Farm Wives. The old
saying
that "the woman's place is in the home" would lead
one to believe that
women have more opportunity to listen to the radio than
men have.
That rural women actually do spend more time than rural men
listening
to the radio is attested to by the data
presented in Figure 3. Home dem-
16
WEEK-DAY FARM WIFE RADIO AUDIENCE BY QUARTER-HOUR
PERIODS. LOUISIANA, SUMMER, 1948
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Figure 3.—Proportions of Farm Women Intcrxiewed Who Reported Listenin<
Regularly to Their Radios at Specified Times on W'eek-davs,
Fotir Farm Survey Areas, Louisiana, 1948.
onstration agents interested in reaching farm wiAcs h\ radio on week-
days may profit from the study of this chart.
The peak audiences, as in the case of farmers, exist during the
periods from 12:00 noon to 1:00 p.m. and from 7:00 to 9:00 p.m. It
should be pointed out, however, that the latter time will reach a some-
what greater proportion of the farm women. Of great significance is the
fact that almost any hour of the morning after 6:00 a. m. will find over
one-third of the farm wives with their radios turned on. It is also im-
portant that on week-day afternoons from 1:00 to 7:00 p.m. approxi-
mately one-fourth of the rural adult females are listening to their radios.
In fact, except for during the comparatively short periods from 5:00 to
6:00 A. m. and from 10:00 p. m. to 12:00 midnight, a substantial propor-
tion of the farm women are giving some attention to their radios.
According to these data, it would seem that the rural homemakers
in the Ruston area arise earlier than the farm women in the other areas.
At any rate, more of them report that thev listen to their radios in the
very early morning (from 5:00 to 6:00 a. m.) . It is also obvious that this
group of women makes a special effort to hear a program broadcast from
11:15 to 11:30 a. m. Over two-thirds of those in possession of radios re-
port that they regularly listen to their sets at this time.
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Another differential among the areas is noted with respect to the
farm women residing in the vicinity of Baton Rouge. The comparative
listening curves show that those homemakers who own radios in this
area do not listen to them as much during the morning and afternoon
hours as do the women in the other three areas. The listening curve for
the women of the Crowley area is marked by the high proportion of
homemakers who give attention to their radios during the period from
2:00 to 3:45 p. m. The Alexandria area women, on the other hand, listen
regularly to their radios in greater relative numbers in the evening from
7:00 to 8:45 p. m.
Saturday Listening Habits
Saturday, among rural people, is a day which stands out. Not only
is it the last week day before the "Day of Rest," but it is also the day of
"going to town," of shopping, and of recreation. Such activities necessi-
tate a shift from the week-day routine and could conceivably change
radio listening patterns. For this reason all informants were asked at
what time or times they listened to the radio regularly on Saturday. The
responses given by farmers and their wives are shown, in graphic form,
in Figures 4 and 5.
The Saturday Listening Patterns of Farmers. In general, farmers
listen to the radio more on Saturday than on week-days. Saturday eve-
ning, as might be expected, is a very popular listening time. Considered
as a group, at least 70 per cent of the interviewed males are listening to
the radio from 7:00 to 10:00 p.m. Between 8:00 and 9:00 p.m. the lis-
tening curve for Saturday reaches its peak, with almost 80 per cent of
the farmers listening .regularly at this time. The curves in Figure 4 also
show that proportionately more of this group listen to the radio during
the late hours of the night on Saturday than on week-days. Interestingly
enough, approximately one-tenth of all farmers with radios are listening
to them at midnight on Saturday.
Similar to week-days, on Saturday the noon hour is a popular lis-
tening time for farmers. However, smaller proportions of them listen at
this time than during the week. The fact that many farmers are already
in town and others are in the process of preparing to go there probably
accounts for this phenomenon. The third largest Saturday radio audience
among farmers is in the early morning from 6:00 to 8:00 a. m. An inter-
esting observation is that greater proportions of farmers listen regularly
to the radio during all hours of the morning and afternoon on this day
than on week-days.
Area differences in listening are not as pronounced on Saturday as
they are during the week for farm men. One fact stands out, however:
the farmers in the Alexandria area with few exceptions listen to the
radio regularly in greater numbers on Saturday than do farmers from
the other three areas.
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SATURDAY FARMER RADIO AUDIENCE BY QUARTER-HOUR
PERIODS* LOUISIANA. SUMMER. 19 48
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Figure 4.—Proportions of Farmers Interviewed Who Reported Listenino Reoulaih w
Their Radios at Specified Times on Saturdays, Four
Farm Survey Areas, Louisiana, 1948.
The Saturday Listening Patterns of Farm Wives. Like their hus-
bands, farm women listen to the radio more on Saturday than during
the week. Also, as is the case with their husbands, their principal listen-
mg time is in the evening. Programs scheduled between 7:00 and 10:00
p. M. usually have an audience of at least three-fifths of these women,
and those broadcasts from 8:00 to 9:00 p. m. may reach three-fourths of
them. It is interesting to note that proportionately fewer women listen
to the radio on Saturday morning than on week-dav mornings. There
are, however, very few periods after 6:00 a. m. on Saturda\ morn^ing when
less than one-third of the potential rural homemaker audience is tuned
to some station. With the exception of the evening hours, a slightly
greater proportion listens between 6:00 and 8:00 a. M.'and between 12:00
noon and 1:00 p.m. than at other times. Relatively fewer farm women
listen to the radio on Saturday afternoon than during the week-da\
afternoons. This may be accounted for by the previously mentioned
Saturday habits of rural dwellers. In this connection it is interesting to
note that proportionately more farm women seem to stay up late on
Saturdays to listen to the radio than do rural men.
Area differentials in listening patterns of rural homemakers are not
great. One apparent fact, however, is that proportionateh more of the
women in the Ruston area both turn on their radios earlier and listen
19
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Figure 5.—Proportions of Farm Women Interviewed Who Reported Listening
Regularly to Their Radios at Specified Times on Saturdays,
Four Farm Survey Areas, Louisiana, 1948.
to them later than do the women in the other areas. Relatively fewer
women in the Alexandria area, on the other hand, listen to their radios
during the mid-morning hours on Saturday. In the Crowley area, pro-
portionately more women listen regularly during the afternoon hours
than do the women from the Baton Rouge, Ruston, and Alexandria
survey areas.
Sunday Listening Habits
One might suppose that rural people listen to the radio more on
Sundays than on week-days or Saturdays. In order to test the validity of
this hypothesis, all informants who owned radios were asked to list the
hours during which they regularly listen on Sunday. The responses given
by the farmers are shown in Figure 6, and those given by farm women
appear in Figure 7. A glance at these figures makes it clear that the Sun-
day listening habits of rural people are quite different from their week-
day and Saturday listening patterns.
The Sunday Listening Patterns of Farmers. The data suggest sev-
eral conclusions with respect to the typical Sunday listening patterns of
farmers. In the first place, the number of men listening to their radios
on Sunday morning is small, much smaller than during the same period
on week-days and on Saturday. This is, no doubt, due to the fact that
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SUNDAY FARMER RADIO AUDIENCE BY QUARTER - HOUR
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Figure 6.—Proportions of Farmers Interviewed Who Reported Listening Regularly to
Their Radios at Specified Times on Sundays, Four
Farm Survey Areas, Louisiana, 1948.
rural people, like urban people, do not arise as early on Sunday. Second,
unlike on other days, the respective listening curves do not build up to
a definite peak around 8:00 a. m. and at noon; rather, there is a gradual
increase in the proportion of farm men listening until 8:00 a. m., fol-
lowed by a leveling off with only minor changes in the morning. The
afternoon listening curve drops slightly from the morning level until
7:00 p. M. After this time it indicates an increase in the proportion lis-
tening, but the curve never rises as high or shows as distinct a listening
peak as on week-days or Saturday. In fact, just over half of the men are
listening during what are generally conceded to be the most popiilar
Sunday evening hours—from 7:00 to 9:00 p. m. Relatively few farm men
report the habit of listening to their radios after 10:00 p. m. on Sunday.
Area differentials in the Sunday morning listening habits of farmers
apparently stem for the most part from differences in church affiliations
and attendance. In the Crowley area, which is characterized by a large
proportion of Catholics, the listening curves are relatively low until 10:00
A. M., but show a large audience after this time. On the other hand, the
Ruston and Baton Rouge areas, with larger proportions of Protestants,
have small radio audiences from 10:30 a. m. to 12:45 p. m. The listening
curve of the Alexandria area occupies an intermediate position, one
which falls between those of the areas described above,
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The Sunday Listening Patterns of Farm Wives. The farm women
show more decided preferences for particular listening hours
than do
the farm men. Note that the listening curves shown in Figure 7,
in con-
trast to those in Figure 6, exhibit fairly well defined
listening peaks.
During the period from 8:00 to 10:00 a.m. (except for the
Crowley
area) and from 7:00 to 9:00 p.m., a greater proportion of
the women
give attention to their radios. On the other hand, the time from 12:00
noon to 1:00 p.m., with the exception of the Crowley area,
is, unlike
SUNDAY FARM WIFE RADIO AUDIENCE BY QUARTER -HOUR
PERIODS. LOUISIANA. SUMMER, 1948
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Figure 7.—Proportions of Farm Women Interviewed Who Reported Listening
Regularly to Their Radios at Specified Times on Sundays,
Four Farm Survey Areas, Louisiana, 1948.
week-days and Saturdays, one of the least popular Sunday listening
hours
for the wife. The differences in religious affiliation again presumably
account for the particular pattern of the Crowley area. Like
their hus-
bands, farm women do not listen to the radio as early in the mornmg
or as late in the evening on Sundays as they do on Saturdays.
Area differentials, except for the ones noted above, are not
very
pronounced. It seems likely, however, that programs heard between
1:00
and 2:30 p. m. in the Ruston area have great appeal to the farm
women.
Also apparent is the fact that proportionately more of the
Alexandria
area farm wives listen to their radio on Sunday afternoon
and evening.
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Time Preferences for Winter and Summer Farm Broadcasts
Winter farm activities differ in degree and kind from summer farm
activities. Therefore, the time preferences of rural-farm people for farm
radio programs may be expected to differ between these two seasons.
In order to determine if this is the case, all interviewees were asked
what quarter-hour intervals of day or night would be most convenient
for them to listen to a farm and/or homemaker program during each
of the two seasons. Their answers were recorded and tabulated, and ap-
pear in Figure 8.
Summer and Winter Time Preferences of Farmers. Farmers who speci-
fy summer time preferences for farm radio programs mention the quar-
ter-hour period from 12 noon to 12:15 p. m. more often than any other
time. See Figure 8. The period from 7:00 to 7:15 p.m., on the other
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Figure -Number of Persons Expressing Preferences for Specific Times for Summer
and Winter Farm Broadcasts, by Sex, Total Sample of
Four Farm Survey Areas, Louisiana, 1948.
hand, is the second most popular summer broadcast time among farmers
and the period from 8:00 to 8: 15 p. m. is the third most popular. The
reader will note that the farmer's winter time preferences follow the
same pattern. There is, however, one important difference. The period
from 8:00 to 8:15 p. m., although still ranking in third place, is not nearly
as popular during the winter as it is during the summer. This su^^ests
that farmers tend to stay up later during the latter season. Significantly
the first and second choices in time preferences do not show pronounced
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seasonal differences. Approximately the same number of farmers men-
tions them for both periods.
Summer and Winter Time Preferences of Farm Wives. Farm
women differ in two respects from farm men in regard to expressed
seasonal time preferences for agricultural broadcasts. In the first
place,
larger numbers of the women specify a greater variety of periods when
they would prefer to hear such broadcasts. In the second place, they
differ from the men concerning times most preferred for hearing farm
broadcasts. Greater numbers of the female informants specify 7:00 to
7:15 P.M. for both summer and winter listening. Twelve noon is their
second choice, and 8:00 p. m. their third for both seasons. Little
difference
appears in the number who mention each of the above times in summer
or winter.
The above findings suggest both that certain hours fall at "slack"
work times during the two seasons, and that these times are so arranged
that influence of the seasonal pattern of work on preferred listening
times is not pronounced.
IV. RADIO PROGRAM PREFERENCES
It is important for the broadcaster to know what the program pref-
erences of the farmer and homemaker are. The significance of such
knowledge is readily apparent. Only after the type of program
preferred
by farm people is ascertained and implemented will the
agricultural
radio presentation be assured of audience appeal. These
presentations
can include or leave out various specific types of programs
such as news,
market reports, and weather reports according to the amount of
interest
manifested in them. As was previously mentioned, the classification
of
program preferences was the second purpose of the present study.
The discussion which follows is divided into two major parts. The
first deals with the preferences of farm people for broad categories
of
programs. It is designed to determine what the farmer or homemaker
considers to be the best general type of program. The second part is
concerned with the relative interest of farm groups in various
specific
types of programs. All analyses include sex and area breakdowns.
General Categories of Programs
Each person interviewed was asked to name the four day and the
four night radio programs that he liked best in order of preference.
Of
course, some people could not, offhand, name this many programs that
they liked. The names of all the programs given, however, were duly
recorded and later classified (after consultations with radio
program
directors) according to type. As far as could be determined, the
break-
down of preferences by day and night periods is a unique procedure m
the study of radio program preferences. It was felt, however,
that there
was enough evidence to indicate that preferences differed
sufficiently
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between these two times to warrant getting the additional information.
The results obtained justified the time and effort expended.
Because up to four choices of programs were recorded, two types
of statistical analyses were possible. The simplest procedure would have
been the computation of the percentage distribution of the first choices
listed. It was felt, however, that a more accurate portrayal of program
preferences could be obtained by a weighted index of all choices named.^
This index or composite score was arrived at by assigning a weight of 4
points to first choices, a weight of 3 to second choices, a weight of 2 to
third choices, and a weight of 1 to fourth choices. In instances where
less than four choices were reported, all preferences given were scored.
The results of these scores appear in Figures 9 and 10.
Day Program Preferefices. When rural-farm people are considered
as a group, there is no doubt as to the type of day program that they
prefer. News programs stand out as their favorite. In fact, almost one-
third of the total composite score of all day program preferences is for
news programs. This discovery speaks well of the farm people's interest
in local, national, and even international affairs. The second choice of
the ruralites in general categories of day programs is music. As can be
seen in Figure 9, over one-fourth of the composite score of program
preferences is for this type of program. Drama ranks third among the
preferences of the rural-farm population, accounting for almost one-
fifth of the total composite score. This fact may surprise some readers
until they discover that the farm women are avid listeners to da)time
serials. Fourth among the choices of the farm people are comedy and
variety programs. To this category is allotted one-eighth of the total
score of day program preferences. Informational and educational pro-
grams rank fifth. Such programs, however, account for only a small pro-
portion of the total score, a fact which seems worthy of the considera-
tion of radio program planners. The sixth preference is for religious
programs, and the seventh for sports.
While the overall picture of farm people's da\ program preferences
is of much general interest, it is more practical to kno^v ^vhat differences
exist between the sexes and among the areas. Figure 9 shows these pref-
erences for men and women by study areas.
An examination of Figure 9 shows that farm men ha\e a decided
preference for news as a daytime program. Of the total composite score
of farmers' radio program preferences, well over two-fifths is for ne^vs
presentations. Music is also in demand by the men as a day program.
It ranks second in their choices and accounts for about one-fourth of
the weighted score of the first four preferences listed. In third place, but
accounting for only one-tenth of the total score, are comedy and varietv
presentations. In fourth place and almost as popular as comedy and
variety are informational and educational programs. Drama programs
^ It may be noted that a comparion of the rankings of program preferences ac-
cording to first choices and composite score sho^vs very little variation.
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Figure 9.—Proportions of the Farm Radio Audience Expressing Preferences for
General Categories of Day Programs, by Sex, Four
Farm Survey Areas, Louisiana, 1948.
rank fifth, but account for only a small proportion of the composite
score. Religious and sports presentations are relatively insignificant
among the choices of farmers. The former rank sixth and the latter rank
seventh.
Area differences in the program preferences of men are worthy of
note. On the basis of comparative composite scores, the first choice of the
farmers of the Baton Rouge, Crowley, and Alexandria areas is news pro-
grams, whereas the first choice of those from the Ruston area is music.
Isolation of the precise cultural factors which cause this differential re-
quires more investigation. Another interesting fact is that music programs
do not seem to be as popular in the Baton Rouge area as in the other
areas. Informational and educational programs, in contrast, enjoy their
greatest popularity in the Baton Rouge area. The men from the Crowley
area show almost no interest in informational and educational and drama
programs, while those from the other areas exhibit but little more in-
terest in these programs. Comedy and variety programs are not as popu-
lar in the Baton Rouge and Crowley areas as they are in the Ruston and
Alexandria areas.
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It is of significance to make comparisons between farmers and their
wives with respect to program preferences during the day. An analysis
of the program preferences of farm wives reveals at once that while the
women do not exhibit as much interest in the news as a day program as
do their husbands, it is important that they do exhibit enough interest
to rank such programs as their third choice. Almost one-fourth of the
composite score of their day preferences is for news programs. Their
first choice, however, is music. Drama programs are a close second among
their preferences, and comedy and variety programs are fourth. Infor-
mational and educational, and religious programs are fifth and sixth,
respectively, but are relatively insignificant. Sports programs apparently
could be left off: the air almost completely as far as the farm ladies are
concerned.
Like their husbands, farm women express definite patterns of day
radio program preferences by area. Examination of Figure 9 shows that
the women in the Crowley area are much more interested in news than
are the women in the other areas. This may be because news programs
are often offered in French, the only language which many understand
and which even more prefer to hear. In contrast, the women in the
Ruston area show least interest in the news. They show considerably
more interest, however, in music as a day program than do the corre-
sponding group of listeners from the other areas. Comedy and \ariety
programs appeal more to the wives from the Alexandria area than lo
those from the Baton Rouge, Ruston, and Crowley areas. At the same
time, the females in the Alexandria area are less fa\orably disposed
toward drama programs than are their counterparts in the three re-
maining areas. Although not much interest is shoAvn in informational
and educational, and religious programs as a whole, the farm wixes in
the Crowley area express less interest in these two general categories of
programs than do those in the other areas.
Night Program Preferences. This section is devoted to an analysis
of programs preferred for night listening. It considers both men and
women, and all discussion pertains to the time between 6:00 p. m. and
midnight. With the coming of evening, when persons have more leisure
time and want to relax after a day's labor, it seems only natural for them
to desire a radio program that is of a recreational nature. That farm
listeners follow this pattern is demonstrated in Figure 10. Their o\er-
whelming first choice (almost two-fifths of the total composite score)
for evening listening is music.
Ranking second (and further lending credence to the h\pothesis
stated above) are comedy and variety programs. There is, howe\ er, quite
a gap between first and second choices, as is testified to bv the percentage
of the total score of listening preferences allotted to each (see Figure 10) .
News programs rank third in the preferences of the farm audience, al-
though they are far from attaining the popularity they achicAe as a dav
program. Drama ranks as fourth choice, accounting for slighth over
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NIGHT PROGRAM PREFERENCES OF THE FARM RADIO AUDIENCE,
LOUISIANA, 1948.
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Figure 10.—Proportions of the Farm Radio Audience Expressing Preferences for
General Categories of Night Programs, by Sex, Four
Farm Survey Areas, Louisiana, 1948.
one-eighth of the total score. The percentages of the composite program
preference score ascribed to religious, informational and educational,
and sports programs are almost negligible. When only men are consid-
ered, it is found that relatively more of them prefer musical programs
than any other type for night listening. Just less than two-fifths of the
men's total composite score is in this category. News, however, is also
a popular night program with the men. Such programs rank second in
their preferences and account for one-fifth of their composite score. A
good deal of interest is also shown in comedy and variety programs, as
is witnessed by the fact that this type ranks third with the men and
claims almost as high a percentage of the total score as does news. It is
interesting to note that drama programs rank fourth. Sports and re-
ligious programs are not much in demand and rank fifth and sixth, re-
spectively, as choices for night listening.
Area differences among night program preferences of the men are
as significant as those for day preferences. In comparison with men
from the other three areas, Crowley farmers are much more interested
in news programs. The Ruston area farmers have least interest of all
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in news as a night program. Drama programs appeal more to the farm
men of the Baton Rouge and Alexandria areas than to those of the
Ruston and Crowley areas. Comedy and variety programs are most popu-
lar in the Baton Rouge area and least popular in the Crowley area.
Music programs are much more popular in the Ruston area among the
men than in any of the remaining three areas. The farmers in the Ruston
area appear also to be the most interested in religious programs, while
the Crowley men are the least interested in these presentations. Informa-
tional and educational programs attract the largest audience among the
men of the Alexandria area, although even here such broadcasts do not
rate particularly high among night program preferences. Again, in con-
clusion, one may observe that area differences in program preferences
seem to reflect prevailing differences in culture patterns.
At night, farm wives like musical programs best. Unlike their hus-
bands, however, they rank comedy and variety programs as their second
choice. News and drama rank third and fourth, respectively, followed
by religious programs. While informational and educational programs
are of more interest to the women than are sports programs, neither type
enjoys any considerable attention from this group of radio listeners.
Similar, if not as pronounced, patterns of area differences are evi-
dent in the data showing night program preferences of farm women.
While the women from all areas indicate that music is their first choice
for evening listening, proportionately more women from the Crowley
and Ruston areas share this preference. News programs hold very little
interest for any but the rural wives of the Crowley area. Although the
Baton Rouge area women show the most interest in drama programs,
considerable numbers from the other areas also report liking this cate-
gory of programs. Comedy and variety programs enjoy some popularity
in all areas, but proportionately more of it in the Ruston and Alexandria
areas than in the other two. The women in the Crowley area show least
interest in religious programs for night presentations, whereas those in
the Ruston area exhibit the most. Only in the Baton Rouge and Alex-
andria areas is there any appreciable interest manifested in informa-
tional and educational programs.
Specific Types of Programs
Although the agiicultural broadcaster possesses valuable informa-
tion when he knows the preferences of farm audiences for general types
of programs, he can use more detailed and specific facts to good advan-
tage. In order to clarify further the whole matter of program preferences,
the interviewees were asked to express their likes and dislikes of pro-
grams falling under specific headings. The resultant findings are pre-
sented below.
Types or Kinds of Music. In the preceding section it was deter-
mined that farm people place music programs among their top prefer-
ences. It now becomes important to know what particular kind of music
they want to hear. In order to determine specific preferences, each in-
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Figure 11.—Proportions of the Farm Radio Audience Expressing Preferences for
Specific Types of Music Programs, by Sex, Four Farm
Survey Areas, Louisiana, 1948.
formant was asked to list the three types of music he liked best in order
of preference. The responses received were worked up into a composite
score in the same manner as were the general program preferences.
Figure 11 was prepared from the data to indicate these specific prefer-
ences. It might be mentioned that the percentage distribution of the
first choices listed gives approximately the same rankings as that of the
composite scores.
A comparison of the scores shows that by far the most popular type
of music is "western" and "hillbilly," often referred to as folk and folk-
type music. More than two-fifths of the composite score is accounted
for by this category. In view of the relatively deep religious attitudes
held and preserved by farm people, it is not surprising to find that re-
ligious music ranks as the second choice among music programs of all
kinds and includes over one-fifth of the total score. Not far behind in
popularity is so-called "popular" music. Just under one-fifth of the com-
posite score falls in this category. Band and "other" types of music are
far down the list of preferences, and classical and semi-classical types
are rarely mentioned.
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Proportionately more of the men interviewed show a. preference for
"western" and "hillbilly" music than any other. In second place among
the farmers' preferences is religious music. This bears out the hypothesis
that agrarian groups are partial to religious presentations. "Popular"
music ranks only a poor third among the preferences of farmers. Some
interest in band music and classical or semi-classical music is evinced,
but it is safe to say that, as far as men are concerned, there is very little
demand for these types.
Area differences in program preferences among rural men are just as
pronounced as differences of opinion on programs themselves. More of
the men show a preference for religious music in the Ruston area than
in the other areas. In contrast, the men in the Crowley area exhibit
hardly any interest at all in this type of music. Relatively more of the
farmers in the latter area report an interest in "western" and "hillbilly"
music. Nearly all the men interviewed, however, regardless of area, show
marked enthusiasm for this type. Band music is least popular in the
Ruston area and most popular in the Baton Rouge area. "Popular"
music attracts a considerably greater following among the farmers of
the Baton Rouge and Alexandria areas than among those of the other
two areas. Although they enjoy but little popularity anywhere, the clas-
sical and semi-classical types of music have a higher score rating in the
Baton Rouge area than elsewhere.
The reader may inquire as to the reasons why so large a percentage
of the Crowley area total score falls in the category of "other" types of
music. This is readily explained by the fact that many of the interviewees
there listed "French music" as their first choice. Since this is a distinctive
kind of music which includes a varied combination of folk-type and
plain "hillbilly" songs in the French language, this classification was
included among "other" types in the analysis.
Adult rural women tend to have the same preferences as the rural
men, but express somewhat less favor for "western" and "hillbilly" music.
This type, however, ranks first among their choices. The women also
place religious music as their second choice. Here, though, as might be
expected, they show relatively more interest than their husbands. "Popu-
lar" music follows religious music very closely among their choices.
"Other" types of music, classical music, and band music are the least
popular among the rural women who expressed an opinion.
Area differences in music preferences among the women are similar
to those observed among the farm men. The women from the Crowley
area have very little interest in religious music, while those from the
Ruston area classify this type of music as their first choice. On the other
hand, "western" and "hillbilly" music is accorded a much better recep-
tion in the Crowley area than anywhere else. Women in the Alexandria
area show the least interest in this type, to which is allotted almost three-
tenths of their composite score. "Popular" music enjoys its greatest rela-
tive popularity in the Baton Rouge and Alexandria areas, as does clas-
sical music. The latter type, however, does not have an appreciable fol-
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lowing in any of the four areas. Again, a considerable proportion
of the
total score of the Crowley area is accounted for by the "other"
category.
This can be explained, as before, in terms of an expressed preference
for
the local types of French folk music.
Interest in Radio Market Reports. News, as was brought out in
the first part of this section, ranks very high among the preferences of
the farm audience. There has, however, always been some doubt
as to
the demand for particular types of news in rural areas. One of the con-
troversial subjects in relation to news broadcasting is the extent of
farm
people's interest in market reports. This question in its
entirety, of
course, involves not only the matter of whether or not to have
market
reports at all, but also a consideration of what should be included
in
these reports. In this particular survey, all informants
were asked to
state their interest in such reports, and their responses were
classified
into the three following categories: those showing definite
interest, those
showing some interest, and those manifesting no interest. The results
of
the tabulation of these responses appear in Figure 12.
From a study of this chart it can be concluded that substantial pro-
portions of farm people are keenly interested in market news.
Almost
two-thirds of the informants responding to this question
express a def-
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Figure 12.—Proportions of the Farm Radio Audience Expressing Specified
Degrees of
Interest in Broadcasts of Market Reports, by Sex, Four
Farm Survey Areas, Louisiana, 1948.
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mite interest in such programs. One-fourth of the respondents voice mild
interest in such reports, and only one-tenth indicate no interest in such
presentations.
Sex breakdowns give more insight into this area of radio reporting.
When the responses of the men interviewed are considered separately, it
becomes evident that decidedly more of them have an interest in market
reports. For example, over three-fourths of the farmers express very
definite interest, as compared with only slightly over half of the farm
women. Only a little over one out of twenty of the men have no interest
in market news, while almost one out of six of the women express a
complete lack of interest. The causes of these differences seem fairly
obvious. The men, as a rule, have more responsibility for marketing,
and thus more interest in the market news. That a few men do not in-
dicate interest in such news is probably explained by the fact that some
of them produce little more than they consume at home, while others,
too, are perhaps characterized by a general lack of interest in such
matters.
Although area differences appear in respect to interest expressed
in market reports, they are not pronounced. All areas consistently show
that men have more concern for such reports than women. Both the
men and the women of the Baton Rouge area display less interest than
corresponding groups in the other areas. It may be observed, however,
that there are greater area differences in interest among the women than
among the men.
Interest in Radio Weather Reports. Very few occupational groups
are as critically concerned with the weather as are farmers. Although
from a long-time standpoint farm people may have some tendency to
be philosophical about the weather, a keen and growing regard for day
by day forecasts is both natural and expected. In this respect the ques-
tion is whether or not farmers have enough interest in or enough con-
fidence in the radio weather reports to want such a broadcast. For this
reason a question designed to ascertain such information was inserted
in the schedule. The answers were tabulated and appear in Figure 13.
Five out of six of the adult farm people interviewed have a definite
interest in radio weather reports. This proportion indicates a widespread
interest among farmers in this type of radio offering. Another one-tenth
have some interest in weather reports, and only a very few display no
interest whatever in such presentations. These findings should be suf-
ficient to remove any doubt but that farm people want weather informa-
tion.
It is apparent that radio weather forecasts are more in demand by
men than by women. Of the men, who do most of the outdoor work,
less than one out of fifty has no interest in weather reports. Further-
more, over nine out of ten of them have definite interest in this tvpe of
broadcast. The fact that this is the case for only four-fifths of the women
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FIGURE 13.-Proportions of the Farm Radio Audience Expressing
Specified Degrees of
Interest in Broadcasts of Weather Reports, by Sex,
tour
Farm Survey Areas, Louisiana, 1948.
is understandable in view of their less active
participation in outdoor
farm activities.
In regard to area differences, it appears that
the farm people from
the Baton Rouge and Ruston areas display slightly less
interest in radio
weather reports than those from the Alexandria and
Crowley areas.
When the men are considered separately, however, these differences
tend
to disappear. On the other hand, when the women are analyzed
as a
group it is found that these differentials are exaggerated.
Interest in the County or Home Agent's Broadcasts. Informational
and educational programs do not rank very high among
the listening
preferences of farm men and women. This makes it important to
study
the rural audience's interest in county or home agent's
broadcasts In
order not to bias the reply of informants, this
point was approached in
an indirect manner. The interviewees were simply asked how
often thev
listened to the county agent's or home agent's broadcasts. Their
answers
were classified in three categories: regularly, sometimes,
and never. The
data appear in Figure 14. Those informants who indicated that
they
listen to such broadcasts sometimes or never were asked
to indicate their
reasons for so doing. These responses are presented in
Figure 15.
It will be gratifying to county and home demonstration
agents to
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THE REGULARITY WITH WHICH THE FARM RADIO AUDIENCE
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Figure 14.—Proportions of the Farm Radio Audience Reporting Specified Patterns of
Listening Regularity to County and Home Demonstration Agents'
Broadcasts, by Sex, Four Farm Survey Areas, Louisiana, 1948.
find that about one-fourth of the adult farm audience listens to them
with regularity, and that an additional one-half listens to them part of
the time. It will be valuable even if not encouraging for them to learn
that over one-fifth of this audience never listens to them. The responses
concerning time preferences discussed in Section III indicate that a pro-
gram from 12:00 noon to 1:00 p. m. would have a maximum number of
regular listeners. But these overall figures for this type of broadcast are
not as important for analytical purposes as are those between sexes and
among areas.
County agents have a regular audience of one-fourth of the farm
men interviewed in all areas. In addition to these, well over half of the
males listen to them sometimes, while just less than one-fifth never hear
such programs. Area analyses show that a greater proportion of the
farmers in the Baton Rouge area are regular listeners. The Crowley
area, on the other hand, has proportionately fewer regular listeners than
the other three. ^ While the Crowley area has more men who never listen
to such broadcasts, the Baton Rouge area ranks next to it in this respect.
8 The remarks of interviewees in this area suggest that extension broadcasts in
French would be accorded a much better reception. In fact, the writers are convinced
that any program in this language would have a considerable audience.
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The home demonstration agents who broadcast have a regular
audience of just more than one out o£ five of the rural women in the
areas studied. Almost one out of four, however, never listen to their
home agents' broadcasts. Proportionately the largest group of regular
listeners is in the Baton Rouge area. The women from the Ruston area,
however, are also relatively consistent listeners. In contrast, less than
one-tenth of the women of the Crowley area listen to their home agents
regularly. The Crowley area also leads in the proportion of farm women
who never listen to the home agents' broadcasts. As is the case with the
men, the Baton Rouge area is second in this respect, although, as before,
it has the highest proportion of regular listeners.
REPORTED REASONS OF THE FARM RADIO AUDIENCE FOR NOT
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Figure 15.—Proportions of Farm Radio Audience Reporting Specified Reasons for not
Listening to Broadcasts by County and Home Demonstration
Agents, by Sex, Four Farm Survey Areas, Louisiana, 1948.
As has been mentioned, an attempt was made to ascertain why the
rural men and women who never listen to broadcasts do not do so. Al-
though the number responding to this query was small and hardly suf-
ficient to serve as a basis for reliable conclusions, the reasons cited never-
theless indicate why some farm people do not take advantage of the op-
portunity of listening to county or home agent broadcasts.
It seems significant that exactly one-third of the reasons given at-
tributed not listening to county or home agent broadcasts to the lack
of information as to the times such programs are scheduled. This is
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something which could be remedied without undue difficuky on the
part of the agents.
"Other" reasons rank second in importance as causes for not listen-
ing to farm programs. This category, however, is unduly influenced by
the proportion of persons from the Crowley area, over four-fifths of
whom reported their reason for not listening was the fact that they could
understand little or no English. The agents in that vicinity should take
cognizance of this situation. In this respect it was indicated that those
who could understand English would still prefer a program in French.
Other factors named which appear important in this connection are that
such programs are not interesting, that the interviewees are too busy,
or that they are just not interested.
V. PREFERENCES CONCERNING OTHER
ASPECTS OF RADIO PROGRAMS
Even after learning what types of programs farm people like, the
broadcaster still does not have a complete picture of their program
preferences. In addition, it is important for him to know something of
the likes and dislikes of this audience with respect to other aspects of
programs. With the aim of securing reliable information in this rela-
tively unexplored field of rural radio listening research, several pertinent
questions were included in the schedule. The responses of the inter-
viewees to these queries have been tabulated and expressed in graphic
form and are discussed in the following pages.
Length of Farm Programs
Among the more vital factors which go into the makeup of a radio
program is its length. It should be long enough to make a satisfactory
presentation possible, yet not so long as to lose the listeners' interest or
take up too much radio time. In order that the farm broadcaster might
have some guide on this point, all informants were asked to state their
preferences regarding the length of farm program they would like to
hear. Their answers are portrayed in Figure 16 and are discussed below.
As a group, the farm radio audience is overwhelmingly in favor of
the 15-minute program. Over three-fourths of the respondents state that
they prefer a program of this length. Preferences for 10-minute programs
are expressed by less than one out of ten of the interviewees, and prefer-
ences for 5-minute programs by only about one out of every twelve inter-
viewees. Slightly over one-tenth of them say that they prefer to listen to
a program longer than 15 minutes.
Interestingly enough, identical percentages of men and women in-
formants indicate a preference for 15-minute programs. What seems
unusual, since the time element is supposedly more important for men,
is the fact that proportionately more of them than women voice a desire
for programs longer than 15 minutes. Very few informants of either sex
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Figure 16.—Proportions of Farm Radio Audience Expressing Preferences for
Particular Lengths of Farm Programs, by Sex, Four Farm
Survey Areas, Louisiana, 1948.
are in favor of 5-minute programs. Proportionately more women, fiow-
ever, express a preference for 10-minute programs.
There are few significant differences among the areas concerning
the most desirable length of farm programs. The majority from all areas
express a preference for 1 5-minute programs. However, relatively more
persons in the Baton Rouge and Ruston areas manifest a preference for
programs both of longer and shorter duration.
Number of Persons on Farm Broadcasts
The number of participants on a program is likely to have much to
do with its reception. Of course, it is readily acknowledged that some
programs better lend themselves to either single or multiple participa-
tion. In the main, however, there is a considerable leeway in this respect.
Farm programs usually may be varied from the reading of a manuscript
on the one hand to a question and answer type of program or a panel
discussion group on the other. To determine which of these two general
types (one utilizing one person and the other utilizing two or more
persons) that the rural audience favored, all informants were asked to
indicate the number of persons they prefer on farm broadcasts. These
responses are charted in Figure 17.
Over three-fourths of all the interviewees express a preference for
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Figure 17.—Proportions of Farm Radio Audience Expressing Preferences Concernino-
Number of Persons on Farm Programs, by Sex, Four
°
Farm Survey Areas, Louisiana, 1948,
two or more persons on broadcasts. Slightly less than one-fifth feel that
one person does a better job. Sex differences in preferences regarding the
number of persons on farm broadcasts are not pronounced. In this
respect, women seem to be slightly more in favor of only one person
than are men, although a majority of both sexes indicate a preference
for two or more participants.
Area differences are not great. It is interesting, however, to note
that proportionately more men from the Crowley area believe that one
person succeeds in making programs more interesting than two or more
persons, while just the opposite is true for the women of that area.
Broadcasts from the Farm
In their efforts to appeal to the farm audience, farm broadcasters
have tried many different approaches. One of the most recent of these
is the broadcast directly from the farm, in which farm people participate.
In planning this study it was considered important to know the farm
population's reception of this type of presentation as contrasted with
the traditional studio farm program. Accordingly, the informants were
asked to state their preferences for one of two kinds of programs: (1) a
broadcast from the farm, with farmers participating; (2) a broadcast
from a studio, with an Agricultural Extension specialist doing all the
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Figure 18.—Proportions of Farm Radio Audience Expressing Preferences Concerning
Points of Origin of Farm Programs, by Sex, Four
Farm Survey Areas, Louisiana, 1948.
talking (and presumably reading from a prepared script) . Not all in-
terviewees responded to this question, but the answers of those who did
provide ample basis for drawing tentative conclusions. See Figure 18.
Two-thirds of all the interviewees express themselves in favor o£
programs emanating from the farm. In contrast, less than one-tenth of
the informants indicate that they would rather hear an Extension expert
do all the talking. The remaining one-fifth do not have any particular
preference on this score.
It is noteworthy that little difference appears in the proportions of
men and women expressing preferences for programs from the farm or
from the studio. As can be seen in Figure 18, about two-thirds of both
men and women are in favor of programs from the farm. Only one out
of every ten of each group has a preference for the type of program in
which the Extension worker does all the talking. Proportionately fewer
women than men do not have a definite preference for either of these
particular ways of presenting programs.
Area comparisons bring out some interesting facts. Proportionately
more of the farm people from the Baton Rouge area are in favor of
broadcasts from the farm, and those from the Ruston area are second
in this respect. A larger proportion of the interviewees from the Crowley
area than from the other three areas prefers for Extension workers to do
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all the talking on a farm broadcast. The people from the Crowley area
also stand out along with those from the Alexandria area as not having
any particular preference in this regard.
Experiences in Taking Down Recipes and Formulas
The broadcasts of county and home demonstration agents, and other
agricultural experts, often include some sort of a recipe or formula.
In this respect it is important that the broadcaster regulate his rate of
speaking so that listeners will have ample, but not superflous, time to
write down the given information. In order to determine how well such
programs are received, all interviewees were asked if they had had any
difficulty in taking down recipes and/or formulas. Their answers were
recorded categorically into three groups: those who had trouble, those
who had no trouble, and those who had never tried to write down either
a recipe or formula.
Of all the interviewees answering this question, more than three-
fifths had made an attempt to copy a recipe and/or formula from a radio
reading. The remaining persons state that they either never had the op-
portunity or never tried to take down such information. Among those
who tried to take down recipes and/or formulas, as many as one-fourth
report having experienced some difficulty doing so. See Figure 19. This
proportion is perhaps large enough to warrant a deliberate effort on the
part of those responsible for such broadcasts to avoid this pitfall.
THE EXPERIENCE OF THE FARM RADIO AUDIENCE IN
TAKING DOWN RECIPES AND FORMULAS
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When the data for those who attempted to copy a formula or recipe
are analyzed separately, it is found that proportionately more women
experienced difficulty in writing down recipes than the men had taking
down formulas.
Noteworthy differences exist among areas in the proportions of in-
formants whose efforts at recording recipes or formulas met with dif-
ficulty. Neither the men nor the women in the Baton Rouge and Alex-
andria areas report as much difficulty in taking down such information
as the men and the women in the Ruston and Crowley areas. The Baton
Rouge area makes the most favorable showing in this respect.
Programs in the French Language
A considerable proportion of Louisiana's population speaks and
understands French. Also present are smaller groups which are proficient
in other foreign languages. For this reason it was deemed wise to include
a question in the schedule concerning preferences for programs in a
language other than English. As it turned out, except for one or two
isolated cases, French was the only such language named.
Studies in the French sections of the state have indicated that the
population is more receptive to information presented in that language.
PREFERENCES OF THE FARM RADIO AUDIENCE
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Figure 20.—Proportions of the Farm Radio Audience Expressing Preferences for
French and English Broadcasts, by Sex, Four Farm
Survey Areas, Louisiana, 1948.
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In fact, some casual observers have gone so far as to say that any radio
program in French, regardless of its nature, would be well received.
This conjecture seems to be borne out by the findings of the present
study, which are charted in Figure 20.
Almost one-fifth of the total number of interviewees state a prefer-
ence for programs in French. This is a highly significant figure and one
worthy of the attention of radio program planners. The findings are
more useful, however, when considered from an area standpoint.
Although proportionately more men than women express a prefer-
ence for programs in French, the difference is not significant. Area break-
downs show the picture more clearly. Relatively larger numbers of the
men and the women in the Crowley area are in favor of such programs
than is the case for the men and women in the other areas. In fact, well
over one-half of all respondents in this area express a preference for pro-
grams in the French language. Such a preference is understandable, of
course, in view of the fact that this area almost in its entirety is in the
French section of South Louisiana. The county and home agents in
these areas would further their work by an occasional broadcast in the
French language. The Baton Rouge area ranks second and the Alexan-
dria area third in the proportionate numbers of men and women ex-
pressing a preference for French broadcasts. The percentages of each,
however, are nowhere near those in the Crowley area.
Ownership of and Intentions to Acquire FM-Equipped Radios
Frequency modulation is relatively new in commercial radio. Yet,
almost every station has already entered or plans to enter this special
field of broadcasting. This fact makes it important that the farmers be
polled both as to the present ownership of FM sets and, if they do not
already own one, their intentions as to acquiring such a set.
There is no doubt that FM broadcasting would ha\e man\ ad\an-
tages for rural groups. Not only would it o\'ercome the problem of static
in reception, but FM broadcasting conceivably could be used as a medium
for beaming more programs directly to the rural audience. The regular
broadcast bands could at the same time be kept free for programs of
more widespread interest.
As can be seen in Figure 21, not many farmers now own FM sets.
Of the interviewees, less than one in twenty say they possess a radio
equipped for this type of reception. Area comparisons sho^v that pro-
portionately more of the farm people in the Baton Rouge area o^vn FM-
equipped radios than do those in the other three areas. No doubt the
fact that WLSU (the Louisiana State University station) and other local
stations have been so active in the FM field accounts at least in part for
this relatively high degree of ownership. The persons in the Alexandria
area have the second highest proportionate ownership of such sets, the
Crowley area the third, and the Ruston area the lo^vest.
If we turn for the moment to the proportion of persons not o^vning
such a set, but who indicate that they intend to acquire one, there seems
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Figure 21.-Proportions of Farm Radio Audience Owning FM-Equipped
Radios, by
Sex, Four Farm Survey Areas, Louisiana, 1948.
to be more promise for FM farm broadcasting in the future. Over one-
third of the group not owning such sets, as is shown in Figure 22,
say
they expect to get one. However, it is just as significant that an
even
larger group, almost two-fifths of all persons not owning sets, definitely
have no intentions, at least for the time being, of spending extra
money
for FM equipped sets. What the remaining one-fourth will do, who are
undecided about buying such a set, is problematical.
Apparently the men are more interested in FM programs. At any
rate a considerably higher proportion of them state positively that
they
plan to acquire an FM set. The farmers in the Baton Rouge area lead
all others in plans to buy such radios. The proportions planning to buy
FM sets in the Ruston area (which ranked second) and the Alexandria
area (which ranked third) , however, are significant. The informants in
the Crowley area not only own comparatively few such sets, but show
relatively less interest in acquiring them.
Source of Local News
It was pointed out in Section II that one-third of the farm
group
who do not listen to broadcasts by their county and home agents claim
that they do not do so because they have no way of knowing at what
time the broadcast is scheduled. In anticipation of such a
response, a
question concerning sources of local news was included in the schedule.
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Figure 22.—Proportions of the Farm Radio Audiciue Kxpiessing Jiitciuions Concern-
ing the Acquisition of FM-Equipped Radios, by Sex, Four
Farm Survey Areas, Louisiana, 1948. •
If the broadcaster familiarizes himself with the sources of local news
among his audience, he can inform them as to the time of his broad-
casts. The answers to this question were tabulated and ai^pear in Figure
23.
Almost half of the interviewees depend soleh on the radio for their
local news. This is surprising information, and leaves little excuse for
not informing them as to the time of farm broadcasts. Another one-six-
teenth depend only upon their newspapers for news of local interest.
Two-fifths of the informants rely on the newspaper and radio combined,
while one-tenth receive local news only through con\ersations with their
neighbors.. Strange as it may seem, a few persons claim that the\ do not
have any source of local news. From the above facts one conclusion of
definite interest to the farm broadcaster stands out. If he will advertise
his program schedule over the radio and in the local ne^vspapers, the
farm people will know when to tune him in. Figure 23, as ^vould be ex-
pected, shows that the farm men and women ha^ e much the same sources
of local news. Area differences in this respect are not pronounced. It does
seem, however, that the farm people from the Alexandria area depend
less on the radio alone and more on the radio and ne^vspaper combined
than do those from the other areas. Also, proportionately more Baton
Rouge area interviewees rely solely on newspapers for local ne^s's than
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i"iGURE 2,^6.—Proportions ot the Farm Radio Audience Possessing bpecitied Sources oi:
Local News, by Sex, Four Farm Survey Areas, Louisiana, 1948.
do interviewees in the other three areas. Proportionately more farmers
in the Crowley area do not report any source of local news.
VI. SUBJECTS FARMERS AND RURAL HOMEMAKERS
WANT DISCUSSED ON FUTURE BROADCASTS
The agricultural broadcaster, unless he conducts a survey, has little
way of knowing what his audience wants to hear in the way of specific
information. Although he may have wide contacts and feel that conse-
quently he can surmise the needs of this group accurately, the fact re-
mains that without objective criteria he has no positive proof that his
conjecture is correct. In order that the Extension worker might have
some concrete basis for selecting his presentations, all interviewees were
asked to list four subjects which they would like to hear the county or
home demonstration agent discuss on a future broadcast. Although all
did not list this many, almost all specified at least one topic. The topics
named were tabulated and classified (with the help of Agricultural Ex-
tension specialists) under broad headings. See Table II and Figure 24.
It was not deemed important to make sex breakdowns because county
and home agents can readly determine in which of their broad fields of
concentration a particular subject best fits. Area differences, however,
are important, and these distinctions are maintained in the following
analysis.
46
SUBJECTS FARMERS AND HOMEMAKERS WANT TO




DEPT. or RURAL «60I0L08Y, LA. AORI.EXP. 8TA.
Figure 24.—Proportions of Farm Radio Audience Expressing Preferences for Specified
Subjects on Future Farm Broadcasts, Four Farm Survey Areas, Louisiana, 1948.
Homemaking and Health
Subjects classifiable under the general category of homemaking and
health are mentioned proportionately more often than are any other
topics desired for future broadcasts. Included are requests for specific
information on sanitation, canning and preserving, sewing, landscaping,
general household hints, frozen foods, curing of meats, child care, and
recipes and cooking. The reason, of course, for the popularitv of this
category of subjects is its appeal and interest to most of the women.
Close scrutiny of Table II shows that the specific subject under
homemaking and health for which there are most requests is canning
and preserving. This topic accounts for almost one-tenth of all requests.
Recipes and cooking rank second within this general topic, followed
closely by requests for programs on general household hints and sewing
information, respectively. The other specific requests in order of their
importance are as follows: child care, frozen foods, landscaping, sani-
tation, and curing of meats.
Area differences, while apparent for specific items, are not pro-
nounced for this general category. It can be seen in Figure 24 that the
interviewees from the Alexandria and Crowley areas proportionately
more often request health and homemaking information. Proportionately
fewest such requests are made in the Baton Rouge area.
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TABLE II. Proportions of Farm Radio Audience Expressing Preferences for
Specified Subjects on Future Farm Broadcasts, Four
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As far as individual items are concerned, the interviewees from all
areas cite canning and preserving more often than any other. Recipes
and cooking and household hints also hold positions of prominence in
all areas, ranking no lower than third in any one. Sewing is fourth in all
areas. The other items differ considerably in rank order from area to
area. Further details regarding the degree of interest displayed in the
several specific topics may be gleaned from Table II.
Livestock, Poultry, and Dairying
Ranking in second place and accounting for over one-fifth of the
total number of subjects requested are topics dealing with livestock,
poultry, and dairying. Specific sub-topics included under this general
heading are: general livestock, veterinary advice, breeding advice, cattle,
hogs, and poultry. The specific item which farmers name most often is
poultry. Next in importance are cattle, following by livestock, hogs, and
dairying, in that order. Veterinary advice is sixth and breeding advice
last among the several choices specified.
More requests for information dealing with livestock, poultry, and
dairying are received in the Ruston area than anywhere else. The fewest
calls for this type of information come from the Crowley area. There
are, however, no great differentials from one area to the next in this re-
spect.
Farm Practices and Management
Not far behind livestock, poultry, and dairying as a general subject
among the requests of the informants are farm practices and manage-
ment. This broad heading also includes over one-fifth of all the requests
named. Eleven sub-classifications are included under this title as follows:
general, pasture, fertilizer, ground preparation, planting, conservation,
weed control, irrigation, drainage, insect and disease control, and govern-
ment policies and farm outlook.
More area differences appear with respect to this general subject
than with the previous ones. The largest proportionate number of such
requests are voiced by farmers in the Alexandria area. Considerable
numbers of the interviewees in the Baton Rouge and Ruston areas, how-
ever, display interest in this category of programs. By way of contrast,
the farmers in the Crowley area proportionately make barely half as
many such requests as do the farmers from any one of the other areas.
Under the farm practices and management category, general infor-
mation is the specific topic most sought after in the Baton Rouge area.
Insect and disease information is second in this area, with planting and
fertilizer third and fourth, respectively. In the Ruston area, discussions
regarding insect and disease control are requested most often. Planting
information is second in popularity as a broadcast topic in this area and
conservation third. Fourth among preferences is information regarding
fertilizer. The farm people in the Alexandria area want to hear general
farming information more than any other specific topic in this category.
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They, however, are also interested in planting information and pasture
improvement information, as is indicated by the fact that they rank these
items second and third, respectively, as subjects for broadcasts. Fourth
among their requests is insect control and disease information, and fifth
is ground preparation. In the Crowley area more informants are inter-
ested in insects and plant diseases than in any other topic under farm
practices and management. General and planting information (with the
same number of requests for each) follow, and are trailed by fertilizer
and pasture information in that order.
Crops
Louisiana is a state of diversified crops. It is not unusual, therefore,
that information on a large number of individual crops should be re-
quested as specific broadcast subjects. The fact is that crops as a general
category rank fourth among the subjects named by the interviewees.
Among the individual crops concerning which information is desired
are cotton, corn, potatoes, cane, rice, cover crops, feed crops, horticul-
tural crops, and orchards.
It is interesting to note that proportionately more farm people de-
sire crop information in the Crowley area than in any other. Propor-
tionately the least interest in crop broadcasts is shown in the Ruston
area. The breakdown by individual areas provides a more comprehen-
sive picture of differences in requests for specific information on par-
ticular crops.
In the Baton Rouge area relatively more farmers request farm
broadcasts concerning horticultural crops. The second largest propor-
tionate number of requests in this area is for cotton information, the
third for potatoes, and the fourth for corn. The crops most often men-
tioned in the Ruston area, as in the Baton Rouge area, are those which
are classifiable under the general category of horticultural crops. Cotton
is also second in this area. Orchards, however, are third. In fourth place
is corn, and this is followed by cover crops, feed crops, potatoes, and
sugar cane. The farmers in the Alexandria area express proportionately
most interest in getting information regarding the growing of cotton.
Their second choice is for programs dealing with corn. Horticultural
crops rank next, followed by feed crops, orchards, and potatoes, in that
order. In the Crowley area the crop by far most often mentioned as a
program subject is rice. Cotton is next in importance, and is followed
by corn. Ranking fourth in number of times specified is potatoes, and
fifth, horticultural crops. Hardly mentioned are sugar cane, feed crops,
and orchards.
Home Gardening
Generally recognized is the fact that gardening is a vital activity of
the farm family. It yields a ready supply of fresh vegetables both for
immediate consumption and for canning. That a considerable number
of interviewees request that information on home gardens be broadcast
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is therefore not surprising. Area differences with respect to the number
of requests for information on home gardens are not great. Proportion-
ately more of the farm people in the Baton Rouge and Ruston areas,
however, seem to want such information.
Miscellaneous Information
Some of the subjects asked for by the interviewees cannot be classified
readily under any of the above general topics. These are grouped under
the general title of 'miscellaneous information." Included among these
are requests for broadcasts on the use and care of machinery, rodent
control, forestry management, and local weather reports.
The fact that more persons voluntarily ask for local market and
weather reports than any of the other items is not surprising in view of
the facts revealed in Section IV. It is interesting to note, however, that
proportionately more of these requests come from the Ruston area. The
fewest, on the other hand, are received in the Alexandria area. As can
be seen in Table II, a considerable number of farmers are interested in
the use and care of farm machinery. The Baton Rouge area leads the
list in such interests and is followed by the Crowley area.
Rodent control is always a problem on farms. Perhaps the farmers
in the Ruston area are more at a loss as to how to cope with rodents than
are the,farmers from the other three areas, or they have more of a problem
in this respect than do those from the other areas. At any rate more re-
quests for broadcasts dealing with this subject are made in that area.
Forestry management also seems to be of somewhat more interest to
farm people in the Ruston than in the other areas. In fact, the farm
people in the Baton Rouge area are the only other ones to manifest any
interest at all in this subject.
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